
Marketing Info & 
Requirements 

 
 

   
1. TEXT REQUIREMENTS  

Production Title 
 
dotMaze: Get Lost! 
 

Company/Artist Name For 
the headline credit 

 
dotComedy 
 
NOTE: All appearances of dotComedy & dotMaze (title and body copy) 
should maintain the lowercase/uppercase structure as above 
 

Description – 30 words  

 
At 20 square metres, this large‐scale installation taps into myth, comedy, art 
and landscape gardening!  
 

Description – 120 words  
Text for venue brochures, 
flyer, program guide listing 

 
Enter the dotMaze where the green‐hedged walls hold the secrets of the 
labyrinth. Once you're in, can you find your way out? Can you unravel the 
tangled mysteries of the Maze? We invite you to Get Lost! 
 
dotComedy's largest creation to date is the dotMaze, an artistic vision 
combining elements of fairytale, myth, comedy, art and landscape. In true 
dotComedy style, the dotMaze will delight confuse and inspire all those 
foolhardy enough to lose themselves within its walls. They have created the 
perfect environment in which to experience a healthy disregard for 
normality. So please, we implore you…Get Lost!...you may find more than 
you bargained for… 
 
"Imagine Alice in Wonderland crossed with a Greek myth. It's a great show!" 
‐ Lyn Gardner, The Guardian 
 

About the company – 250 
words 
 
 
 

 
dotComedy was formed in 1998 by Artistic Director Richard Stamp, William 
Wilding and Heather Angel. The company has performed in the UK, Europe, 
North America, Australia and New Zealand.  

They have created over 25 Productions, ranging from the large scale Get 
Lost! dotMaze show, to solo shows, smaller installations and walkabout 
pieces. They specialize in site‐specific commissions, including pieces for The 
Manchester Commonwealth Games, The Brit Awards and the 2011 Rugby 
World Cup in New Zealand.  

They also offer workshops in Street Art, recently working with students 
from Winchester University and The Mint Fest Lakes Alive. In Europe they 
have worked with Insitu, and have had residencies in French Creation 
Centers in Rouen and Marseilles.  

The Company has employed over 50 performers and has a regular pool of 



25. They continue to develop productions with renowned prop and costume 
makers, designers, musicians and film makers, in order to realize the high 
standards they demand of their work.  

In 2008 Richard Stamp became the sole director of dotComedy, and has 
developed dotMaze, The Chain, The Guru, Zonika & Freed, and the exciting 
new concept, Festival TV. 
 

Artist Credits to appear on 
promo material 
 

 
Artistic Director     Richard Stamp 
 
Performers      TBA on booking 
 

Review Quotes 
3 please 

 
"Imagine Alice in Wonderland crossed with a Greek myth. It's a great show!" 
‐ Lyn Gardner, The Guardian 
 
"The contrasting spectacle of the fairytale‐like dotMaze rising up within the 
concrete, urban setting of the Barbican made a stunning visual statement on 
our Lakeside, and offered a very special and unexpected treat for our visitors 
throughout the weekend." 
‐ Jenny Mollica, Theatre & Cross Arts Producer, Barbican Centre 
 
"The show was a huge success.  It disrupted the usually sedate environs of 
Pavilion Gardens for two days and thrilled, confused and delighted 
audiences." 
‐ Jane McMorrow, Creative Producer, Brighton Festival  
 

Production History 

 
2012 
Just For Laughs, Montreal, Canada 
Melbourne International Comedy Festival, Melbourne, Australia 
 
2010 
Brit Awards Aftershow, London, UK   
Get Lost, Bradford, UK 
 
2009   
Belfast City Hall, UK       
Kortrijk, Belgium           
Oerol Festival, Terschilling, Holland 
 
2008   
Jersey Channel Islands, UK  
Terraga, Spain    
 
2007  
London  Tower Bridge, Potters Field, UK 
Glastonbury Festival, UK 
Mouth of the Tyne Festival, UK  
Glasgow, Scotland  
 
2006   
Calender Park, Fallkirk, Scotland 
Streets of Brighton Festival, Brighton, UK  



Oldham City Centre, UK                    
Bracknel, UK   
Hatfair, Winchester Cathedral Grounds, UK         
Stockton International Riverside Festival, UK      
 

Acknowledgements/Logos –              
For venue brochures, flyers 
Funding & commissioning 
credits that need to be on 
marketing material  

 
Any printed material needs to include the Newbury Corn Exchange logo & 
the Arts Council England National Lottery funding mark. These, together 
with the dotMaze & dotComedy logos are available for download (see 
below). Alternative logos for the Arts Council England National Lottery are 
available here: 
http://www.artscouncil.org.uk/funding/information‐funded‐
organisations/grant‐award‐logo‐and‐guidelines/funding‐logos/grants‐arts/ 
 

Show Content Warnings EG 
smoking, hazer, strobe light, 
nudity, language etc 

 
None 
 

Duration 
 
Typically, 2 x 1.5 hour sessions & 1 x 1 hour session per day 
 

Age recommendation  
 
All ages 
 

Website, Facebook Page etc 
if suitable for inclusion in 
promo material 
 

 
http://www.dotcomedy.info/ 
 

2. FILES: IMAGES, LOGOS & OTHER ATTACHMENTS 
 

 
Download at: 
 

 
ALL resources will be available for download from the dotComedy website: 
 
http://www.dotcomedy.info/dotmaze.html 
 

Images & Logos 

 
Direct link: 
https://picasaweb.google.com/113279819527657292848/DotMaze02 
 
NOTE: For high res images please contact dotComedy 
 

Youtube/Vimeo or MP4 
Video  Links to any video 
online, or send MP4 files 

 
All video links on the dotComedy website. Direct links here:  
 
http://www.youtube.com/watch?v=u5l0Lat1EFU 
 

Reviews in full 

 
Available at the dotComedy website:  
 
http://www.dotcomedy.info/dotmaze.html 
 

 
Bios 
 

 
Available at the dotComedy website:  
 
http://www.dotcomedy.info/about.html 



 
 

 
 


